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Role Marketing and Insight Lead 
 

Hours of work Part time (29.6 hours per week) 
 

Salary £26,150 (pro rata £20,920) 
 

Contract type Permanent 
 

Reports to Marketing and Insight Strategic Lead 
 

Location Home based with access to hot desking facilities in Derby, 
Nottingham and Sheffield (city centres) 
 

 
 
 
 

About Active Partners Trust 
 
Being physically active is good for us, for society, health, and even for the economy. 
There’s no doubt about that. But how do we get people moving more? That’s a bit trickier, 
and the need varies from place to place, programme to programme, and person to person. 
 
As one of 43 Active Partnerships (APs) across England, Active Partners Trust, working in 
Derbyshire and Notts, teams up with local councils, community groups, businesses, 
healthcare organisations, charities and more to find out what’s needed. That means asking 
questions, making suggestions, sharing our knowledge, finding the right partners, and 
spotting opportunities, all to make movement part of everyday life. Because when we all 
work together, we can better understand, reach, and support the people who need it most. 
 

Making our Move – Our shared vision for Uniting the Movement in Notts and Derbyshire is 
a new plan to guide our and partners’ work over the next 10 years - where we work and 
how we work.  
 
As a Marketing and Insight Lead at APT you will have key role to play to deliver this vision.  
 
 
 
 

https://www.activenotts.org.uk/uploads/making-our-move-a-shared-vision-for-uniting-the-movement-in-notts-and-derbyshire-oct-21.pdf?v=1634031714
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Our values and behaviours define us as an organisation – they are who we are and what 
we stand for.  
 
Our values 
 
Make a Difference. We seek to positively make a difference through movement, physical 
activity and sport. We add value through insight and learning, influencing relationships, 
strengthening our networks and connections and embedding what works well.  
 
Integrity. We will act with integrity in all that with do, being open, honest and trusted. 
Encouraging this culture with others. 
 
Collaborate. We commit to collaborate, giving time and space to develop relationships, to 
listen, to reflect and to build shared purpose. We take collective responsibility and learn 
together to inform our work.  
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Inclusive. We ensure we are inclusive in everything we do. We are open-minded and 
equitable, encouraging others to reflect on how they think and act. We are a committed ally 
to inclusion. 
 
Passionate. We believe in what we do. We are energetic, curious and aspire to think 
creatively. We are bold in our thinking, not afraid to try new things. 
 
 
Our behaviours 
 
We will 

• Seek to understand and add value  

• Be open and honest 

• Be mindful of others and show emotional intelligence 

• Lead by example, adapting our style as required 

• Take collective responsibility and be accountable for our actions 

• Give time and space to developing relationships 

• Be open-minded and equitable 

• Commit to being an ally of inclusion 

• Be willing to learn and grow 

• Believe in what we do 

• Bring energy, curiosity and courage to our work 

• Positively and professionally challenge views 

 
 
Marketing and Insight Leads have these main areas of responsibility: 
 
Place – working with our place team to share insight, lived experience and learning through 
compelling story telling. 
 
Theme – to support a key area of work across the whole organisation, working with 
colleagues and partners to agree approaches, plans and make new relationships. 
Examples of themed work areas include environment, health, inequalities and investment 
etc. 
 
Our Marketing and Insight Leads need to understand our communities, enable change and 
support to seek investment. 
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What you will do - Understand 
 
Grow our insight and understanding of people and communities 
Create opportunities to: 
 

• Listen and understand the behaviour, the lived experience, the motivations of people 
experiencing the greatest inequalities in physical activity to update and broaden our 
insight. 

 

• Share insight and understanding of people's behaviour and attitudes to physical 
activity, including the on-going impact of covid, with partners.  

 

What you will do - Enable 
 
Create opportunities to: 
 

• Share key messaging around the aims of Making our Move within all of our work, 
both with public and partners. 

 

• Bring together communication leads from a range of organisations across both 
counties to collectively develop consistent messaging around physical activity and to 
maximise the impact of national and local campaigns. 

 

• Build open and honest relationships with individuals and organisations who relate to 
the vision and/or shared aims in Making Our Move. Support them to work out what 
role they can play and what help they may need. 

 
Use your creative skills to: 
 

• Work with the place team to bring the work of Making Our Move to life through a 
variety of ways i.e. video, audio, written stories.  

 
• Develop engaging ways of telling stories, through the use of different mediums 

including social media, and share/publish stories in most accessible way for intended 
audience. 
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Create content for new website(s) to enable signposting of high-quality information, 

tools and resources to help partners to support people to move more and build activity 
and keep it up to date. 

Make a difference to our work: 

• Develop opportunities/training for APT team and partners to learn how to better 
frame our stories, how to develop our language to tell more compelling stories, 

verbally and written. 

• Develop the team's knowledge of appropriate use of language and imagery, 

keeping up to date with new trends. Share information with networks and partners. 
Advocate for this to be considered in all communications. 

Evaluate the most effective methods of communicating with target audiences by carrying 

out research and stakeholder feedback analysis to ensure we are meeting the needs of 
our communities and our partners. 

Walk Derbyshire 

• Support the work of the Walk Derbyshire programme including the development and 
updating of a Walk Derbyshire website, social media profile and through ongoing 
marketing and comms support. 

 
 

What you will do - Invest 
 

Target and align investment 
 
Develop stories, impacts and insight from Making Our Move to attract additional resource 
and capacity to build on the work. 

 
 
What you will do - Deliver 
 

• Provide vision, leadership and commitment in safeguarding, equity and diversity 
matters, with colleagues and community partners and stakeholders. 
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• Be accountable for the achievement of identified actions in the annual action plan. 
Regularly record change on APT systems. 

 
 
Budget responsibility 
Variable, depending on work area and funding received.  

 
 
We are looking for someone to join us who: 
 

• Believes in the value of physical activity. 

• Believes in our values and behaviours. 

• Is self-reflective, self-aware and adapts own behaviour.   

• Is committed to reducing inequalities in physical activity and understands that some 
neighbourhoods and communities need more support. 
 

• Is an excellent communicator – writing, speaking and presenting  

• Is a good listener and good at asking questions. 

• Is able and willing to challenge, in a positive way.  

• Is motivated, can plan, organise and prioritise own workload to meet internal and 
external deadlines. 

• Is able to make change happen, to talk and do.  

• Is able to travel to meetings in both counties. 
 

• Has experience of managing a wide range of communication platforms including 
websites, social media channels, CRMs and TEAMS/Zoom. 

• Is accomplished at capturing and telling stories of change through different mediums. 

• Has experience of managing or supporting with online and in person events. 

• Has the IT skills and space to work competently from home. 
 

• Understand the value of being humble.  

• Understand the value of learning, the need to make time for this and the need to share 
findings. 

• Understands the value of working collaboratively with external partners to develop 
and/or deliver a shared purpose. 
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