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JOB DESCRIPTION 

 

Job Title Director of Marketing & Communications  

Contract Status Permanent (subject to funding) 

Hours of Work 37 hours 

Place of Work Home working  

Salary Negotiable 

Position reports 

to 

Chief Executive Officer 

Responsibility 

for 

Administration of the marketing team  

Principal 

Accountabilities 

DEVELOP 

* an ambitious, comprehensive annual Marketing & Communications plan 

based on the Rounders: Reconnected implementation plan to drive our 

engagement, connection and profile. 

* relationships with key and relevant external partners, media outlets, journalists 

and other PR related stakeholders. 

* our digital presence including best use of digital advertising. 

* secure additional investment to help Rounders deliver its objectives and 

develop financial sustainability into all programmes. 

* champion and raise the profile of Rounders and ensure that the Rounders 

England brand is protected at all times. 

* strategic research and insight in support of Rounders: Reconnected to 

explore new growth markets. 

 

LEAD 

* the editing, preparation and production of all publications and other print 

and electronic communication which are necessary to engage effectively 

with members and stakeholders to promote the organisation to the wider 

sporting community, the media and the general public. 

* the ongoing development of the digital experience for our membership from 

initial point of contact to full engagement. 

* the generation and distribution of relevant media releases, newspaper / 

magazine articles and other copy to a range of media outlets and manage 

relevant budgets, including regular forecasting. 

* on the creation of our materials to ensure that they represent our audience 

and tell the narrative of the Rounders: Reconnected strategy, to ensure we 

remain inclusive and relentlessly focused on tackling inequalities. 

* from the front as a Rounders England spokesperson and ensure the 

organisation has the ability and tools to respond efficiently and accurately to 

enquiries 

 

SUPPORT 

* the board with the relevant Sub Committees 

* the Chair, Chief Executive and Board as appropriate with the preparation of 

speeches, presentations etc 

* the Senior Management team to ensure Rounders England meets its overall 

objectives. 
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* the SMT to produce and deliver marketing support in relation to commercial, 

development and membership services. 

Delegated 

Authorities  

None 

Standard 

Specifications 

Be flexible in their working hours to support the needs of the business. This may 

involve occasional evening or weekend support. 

Generally working from a home-base however there will be occasions when 

travel or hot-desk working at other locations is required to support business 

needs – a driving license is therefore required. 

Be aligned to and demonstrate the Rounders England values and behaviours. 

An understanding of equality issues, legislative requirements and barriers and 

issues that may prevent our priority groups from participating in Rounders, 

data protection, health and safety in the workplace and all Rounders England 

policies. 

A willingness to undertake continuing professional development. 
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PERSON SPECIFICATION  

ROLE: Director of Marketing & Communications     DATE: May 2022 

Relevant 

Skills/Abilities 

Essential  

Communication Skills – excellent verbal, written and presentation skills 

including drafting media releases , briefings and speeches 

Good oral, presentational and interpersonal skills 

Ability to work to deadlines and under pressure 

Managing budgets and ability to work within budget limitations 

Well organised, able to prioritise and multi-task 

Ability to work at a senior level and develop good working relationships 

with other sports organisations and stakeholders 

Ability to work in a team or independently and communicate effectively 

at all levels 

 

Knowledge and 

Experience  

Essential  

Significant senior management experience (a minimum of 4 years 

experience) which must include strategic planning, communications 

planning and management, marketing and media relations. 

A strong leader with the ability to drive excellence through people and 

engagement. 

Experience of building communities, reach and engagement on social 

media channels.  

Proven experience of increasing sales, reach and/or engagement as a 

result of proactive marketing and communications. 

Established network of contacts (particularly media). 

Proficient with a wide range of digital tools/platforms/websites. 

Proven experience of digital marketing, advertising and managing 

agencies. 

Experience in reaching audiences to tackle inequalities – working with 

customers to understand and best approach. 

Desirable  

Knowledge of the sporting landscape. 

Knowledge and/or experience of membership organisations. 

Working knowledge/interest in Rounders data privacy/GDPR 

experience. 

 

Education and 

Qualifications   

Essential  

Relevant undergraduate degree or equivalent experience. 

Full UK driving license. 

Desirable  

Media trained 

Marketing qualification. 

  

Personal attributes    

Essential  

Passionate about making a difference. 

Collaborative worker. 

Commercial acumen. 

Always looking to improve  

Change oriented.  

People centred person who likes to have fun  

Creative and innovative. 

Aligned to and promotes Rounders England values  

Ambitious for the development of Rounders and sport/physical activity 
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Other     

Essential  

Able to work away from home as role may require occasional weekend 

working and irregular hours 

Understands the need to protect confidential information 

Adheres to the company policies 

In possession of a valid UK driving licence, with the use of a car* 

(mileage allowance will be paid for business use). 

 


